*To everything there 18 a scason, and a time 1o every purpose under the heaven™ (KJIV) Ecclesiasies 3:1

Dreezipn 2 Sucoeed 15 a Coaching &
Consulting Finm, owr motlo amd method
of proctice we help vou o “Walk Tnto
Your Destiny.™

Ofien umes when we funk of the
word sepson we equate i with a tvpe of
weather condition, while the avid shop-
per may equate the term =eason 1o their
appointed tme to go shopping durnng
n scosonnl sale to obtman the best bor-
gams. Using cither defimition o scason
1 a hme charncterized by a particular
circumstanee or lemure, and it does nod
lnst long. Seasonal change happens four
tmees a vear, while o senzsonal shopping
spree may lnst a few dayvs, The fact re-
mams_a s=eason will change in prepara-
tien for ancther sepson.

The challenges of cur cument econo-
my may be discouraging for some busi-
ness owners as well as monprofit ongan-
rations. The need to remam optimiste
15 imperative m order (o mamiam your
vision for vour feture and for the sur-
vival of your company of organizatod.
Omne ehould remmun focused in order to
realize “This too shall pass.” The coo-
nomic hardshap our country 18 expen-
cncing will pass and i tum vou should
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begin to visualize a change for the betier;
it lasted only for a senson.  Tome 1= valu-
able amd cannot be reploced. therelore, do
niod allowy pessimism o crecp-in o hinder
yioul from reaching your goals,

While anticipating the chonge, con-
timue 1o be who yvou are: a VISIONARY
with 0 strong objective o accomplish
whateverwvou set out to do, complete vour
goal and vour plans for the future, And if
vioul need o hittle kelp along the way De-
zened 2 Succeed Coaching & Consulting
Fimy offers semvices (o assist mdividoals
an valuable ways to strategicnlly attrac
clicnis as well as supporiers lor fundrags-
e cvenis

Parmening with vou we can help creale
or revisit a marketing plan for vour bass-
ness med develop the perfsct fund-raismg
apportunity for vour organizaton. Our
clienis have lepmed there are more ways
to move fiorword versus standing stll.

Chienis of Design to Succesd say, their
[avonte mobivational scmanor myvolves
topics which discuss “The Three BE”
to achieving vour goals; Believe, Broak-
away, anid Buaild.

Helieving m vourzell 15 an essenlial
clement o moving forwoard. Design 2

Succeced Coaching & Consulting Fim
compares the first “"B™ 1o an expectmg
mom who s excited aboot the delivery
ol her kaby, she 1= the only person who
can make sure she 15 caling a proper
dict. taking her vitamins and receiving
proper medical care o order fo have o
healthy child
In comparison. your vision and ae-

complishimg vour goals les solely upon
vou, feeak away From hindronees, find
vour freedom ad focus on where you
arz, where vou see voursell as well ns
o orgamzation i the futore. Contin-
ue toe Build as vou move forword

Eemember, sel backs and this temible
coonomie tue will only last for a sca-
B0

“home ane deshined 1o sueceed, sone
e cleterReined o soceed,
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